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THE SECRET TO BANK CREDIT CARDS REVEALED! 
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SAN FRANCISCO, July 7 /PRNewswire/ — In response to a recent 
Bankcard Holders of America (BHA) study that charges bank credit card 
terms are rife with secret traps^ Visa U.S.A. *s President and CEO H. 
Robert Heller stated, "The truth is there are no secrets. For millions 
of consumers, bankcards are an unmatched financial bargain." 

He noted that credit card applications and solicitations contain a 
"disclosure" box that outlines the following information: the annual 
percentage rate (APR) , annual and other fees such as minimum finance 
charges or transaction charges, the terms of the grace period, the 
balance calculation method, and, where applicable, cash advance, late 
and over-the-limit fees. The consumers also receive more detailed 
credit card terms and conditions when the credit card arrives. "Groups 
like BHA would have you believe that consumers are basically ignorant 
and disinterested in the terms and conditions of their own credit cards. 
That's insulting to consumers. The information consumers need to make 
informed credit card 'choices is readily available — and consumers take 
advantage of it, you can be sure," Heller said. 

In responding to the recent BHA study. Heller said "by using 
scandalous language to get their points across and examples that are not 
representative of the industry, BHA is misleading consumers as well as 
legislators . " 

Heller took exception to BHA's characterizations such as "cash 
advance gouging , , . phantom grace periods . . . (and) endless repayment 
periods . " 

"I'm not sure what BHA's agenda really is, but let's look at the 
real facts," he said. Late fees and over— the— limit fees, he said, are 
nothing more than accepted business practices. "Anyone who borrows a 
library book and neglects to return it on time has discovered the 



consequences of being late — a fee," said Heller. "Most consumers are 
aware that they will be charged for overextending a checking account and 
bouncing a check. It's the same for overextending a credit card." 

Cash advances : 

Card issuers disclose the costs for cash * advances to cardholders, 
and it is up to the cardholder to utilize this option when it is needed. 
Consumers know that there is a cost for quick access to cash. But, when 
you need cash in an emergency, or if you are travelling abroad and 
require the local currency, cash advances can be a great value. Cash 
advances, for example, offer travellers the best currency rates 
available and savings on conversion fees. 

Grace periods : 

Heller said the issue is really quite simple. The consumer makes a 
decision to carry or not to carry a balance. If consumers choose to 
carry a balance, they are accessing an open-line of credit with 
incredibly flexible terms. Interest charges are incurred as they would 
be for any other type of consumer loan. If the consumer chooses to pay 
off the balance, the grace period is in effect, and no interest is 
charged — in effect, a no-interest loan. In fact, one out of every two 
dollars spent on Visa incurs no interest, he noted. When discussing 

the charge of "endless repayment," Heller said, "It's incredible that 
BHA complains about lower minimum payment requirements. The consumer is 
the best judge as to when and how he or she should use a credit card. 
The consumer chooses whether he or she wants to pay the bill in full and 
incur no interest, to pay a portion of the bill or to pay only the 
minimum required. The point is, the choice is theirs. Credit cards 
offer consumers a valuable payment device with incredibly flexible 
payment terms. Similarly, he noted, that BHA criticizes bankcard 
programs that allow consumers to skip a payment. "Again," he said, 
"this can be a great boon to consumers who need this option. For 
instance, if a consumer is on vacation when a payment is due, he or she 
can skip a payment and see no adverse affect on their credit record." 

Finally, BHA asserts that bankcard programs offer a bewildering 
array of options to consumers that are "confusing and deceptive." 
Heller replied, "We strongly believe that the options available on the 
thousands of credit card programs allow, consumers to choose the bankcard 
that best meets their individual needs. BHA should know that there is a 
lot more to bankcards than interest." Visa U.S.A., a membership 
association of 19,000 financial institutions, is the, nation's largest 
consumer payment system with 142 million cards issued in the United 
States . 
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ABSTRACT: Facing allegations they charge higher than apparent rates, bank 
card issuers contend current disclosure is ample, customer payment behavior 
determines interest and fees assessed, and payment terms are flexible. 
Meanwhile, many banks have lowered card interest rates and reduced minimum 
monthly payments on cards. In its study, "Credit Cards: What You Don't Know 
Can Cost You," the Bankcard Holders of America (BHA) accuses banks of using 
"secret billing tactics and fees" that disguise and boost actual rates. The 
BHA complains of card interest increases on the remainder of unpaid balances 
as well as fees for taking cash advances, exceeding credit limits, and paying 
late. Implications by the BHA and other consumer groups that new legislation 
may be necessary to clarify rates have particularly disturbed the card 
industry. 
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SAN FRANCISCO, July 7 /PRNewswire/ — In response to a recent 
Bankcard Holders of America (BHA) study that charges bank credit card 
terms are rife with secret traps. Visa U.S.A. 's President and CEO H. 
Robert Heller stated, "The truth is there are no secrets. For millions 
of consumers, bankcards are an unmatched financial bargain." 

He noted that credit card applications and solicitations contain a 
"disclosure" box that outlines the following information: the annual 
percentage rate (APR) , annual and other fees such as minimum finance 
charges or transaction charges, the terms of the grace period, the 
balance calculation method, and, where applicable, cash advance, late 
and over-the-limit fees. The consumers also receive more detailed 
credit card terms and conditions when the credit card arrives. "Groups 
like BHA would have you believe that consumers are basically ignorant 
and disinterested in the terms and conditions of their own credit cards. 
That^s insulting to consumers. The information consumers need to make 
informed credit card choices is readily available — and consumers take 
advantage of it, you can be sure," Heller said. 

In responding to the recent BHA study. Heller said "by using 
scandalous language to get their points across and examples that are not 
representative of the industry, BHA is misleading consumers as well as 
legislators . " 

Heller took exception to BHA's characterizations such as "cash 
advance gouging . . . phantom grace periods . . . (and) endless repayment 
periods . " 

"I'm not sure what BHA's agenda really is, but let's look at the 
real facts," he said. Late fees and over-the-limit fees, he said, are 
nothing more than accepted business practices. "Anyone who borrows a 
library book and neglects to return it on time has discovered the 
consequences of being late — a fee," said Heller. "Most consumers are 
aware that they will be charged for overextending a checking account and 
bouncing a check. It's the same for overextending a credit card." 

Cash advances : 

Card issuers disclose the costs for cash advances to cardholders, 
and it is up to the cardholder to utilize this option when it is needed. 
Consumers know that there is a cost for quick access- to cash. But, when 
you need cash in an emergency, or if you are travelling abroad and 
require the local currency, cash advances can be a great value. Cash 
advances, for example, offer travellers the best currency rates 
available and savings on conversion fees. 

Grace periods : 

Heller said the issue is really quite simple. The consumer makes a 
decision to carry or not to carry a balance.- If consumers choose to 
carry a balance, they are accessing an open-line of credit with 



incredibly flexible terms. Interest charges are incurred as they would 
be for any other type of consumer loan. If the consumer chooses to pay 
off the balance, the grace period is in effect, and no interest is 
charged — in effect, a no-interest loan. In fact, one out of every two 
dollars spent on Visa incurs no interest, he noted. When discussing 

the charge of "endless repayment," Heller said, "It's incredible that 
BHA complains about lower minimum payment requirements. * The consumer is 
the best judge as to when and how he or she should use a credit card. 
The consumer chooses whether he or she wants to pay the bill in full and 
incur no interest, to pay a portion of the bill or to pay only the 
minimum required. The point is, the choice is theirs. Credit cards 
offer consumers a valuable payment device with incredibly flexible 
payment terms. Similarly, he noted, that BHA criticizes bankcard 
programs that allow consumers to skip a payment. "Again," he said, 
"this can be a great boon to consumers who need this option. For 
instance, if a consumer is on vacation when a payment is due, he or she 
can skip a payment and see no adverse affect on their credit record." 

Finally, BHA asserts that bankcard programs offer a bewildering 
array of options to consumers that are "confusing and deceptive." 
Heller replied, "We strongly believe that the options available on the 
thousands of credit card programs allow consumers to choose the bankcard 
that best meets their individual needs. BHA should know that there is a 
lot more to bankcards than interest." Visa U.S.A., a membership 
association of 19,000 financial institutions, is the nation^s largest 
consumer payment system with 142 million cards issued in the United 
States . 
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Meanwhile, many banks have lowered card interest rates and reduced minimum 
monthly payments on cards. In its study, "Credit Cards: What You Don't Know 
Can Cost You, " the Bankcard Holders of America (BHA) accuses banks of using 
"secret billing tactics and fees" that disguise and boost actual rates. The 
BHA complains of card interest increases on the remainder of unpaid balances 
as well as fees for taking cash advances, exceeding credit limits, and paying 
late. Implications by the BHA and other consumer groups that new legislation 
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THE SECRET TO BANK CREDIT CARDS REVEALED! 
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SAN FRANCISCO, July 7 /PRNewswire/ — In response to a recent 
Bankcard Holders of America (BHA) study that charges bank credit card 
terms are rife with secret traps. Visa U.S.A. *s President and CEO H. 
Robert Heller stated, "The truth is there are no secrets. For millions 
of consumers, bankcards are an unmatched financial bargain." 

He noted that credit card applications and solicitations contain a 
"disclosure" box that outlines the following information: the annual 
percentage rate (APR) , annual and other fees such as minimum finance 
charges or transaction charges, the terms of the grace period, the 
balance calculation method, and, where applicable, cash advance, late 
and over-the-limit fees. The consumers also receive more detailed 
credit card terms and conditions when the credit card arrives. "Groups 
like BHA would have you believe that consumers are basically ignorant 
and disinterested in the terms and conditions of their own credit cards. 
That^s insulting to consumers. The information consumers need to make 
informed credit card choices is readily available — and consumers take 
advantage of it, you can be sure," Heller said. 

In responding to the recent BHA study. Heller said "by using 
scandalous language to get their points across and examples that are not 
representative of the industry, BHA is misleading consumers as well as 
legislators . " 

Heller took exception to BHA's characterizations such as "cash 
advance gouging . .'. phantom grace periods . . . (and) endless repayment 
periods . " 

"I'm not sure what BHA's agenda really is, but let's look at the 
real facts," he said. Late fees and over-the-limit fees, he said, are 
nothing more than accepted business practices. "Anyone who borrows a 
library book and neglects to return it on time has discovered the 
consequences of being late a fee," said Heller. "Most consumers are 
aware that they will be charged for overextending a checking account and 
bouncing a check. It's the same for overextending a credit card." 

Cash advances : 

Card issuers disclose the costs for cash advances to cardholders, 
and it is up to the cardholder to utilize this option when it is needed. 
Consumers know that there is a cost for quick access to cash. But, when 
you need cash in an emergency, or if you are travelling abroad and 
require the local currency, cash advances can be a great value. Cash 
advances, for example, offer travellers the best currency rates 
available and savings on conversion fees. 

Grace periods: 

Heller said the issue is really quite simple. The consumer makes a 
decision to carry or not to carry a balance. If consumers choose to 
carry a balance, they are accessing an open-line of credit with 



incredibly flexible terms. Interest charges are incurred as they would 
be for any other type of consumer loan. If the consumer chooses to pay 
off the balance, the grace period is in effect, and no interest is 
charged — in effect, a no-interest loan. In fact, one out of every two 
dollars spent on Visa incurs no interest, he noted. When discussing 

the charge of "endless repayment," Heller said, "It's incredible that 
BHA complains about lower minimum payment requirements. The consumer is 
the best judge as to when and how he or she should use a credit card. 
The consumer chooses whether he or she wants to pay the bill in full and 
incur no interest, to pay a portion of the bill or to pay only the 
minimum required. The point is, the choice is theirs. Credit cards 
offer consumers a valuable payment device with incredibly flexible 
payment terms. Similarly, he noted, that BHA criticizes bankcard 
programs that allow consumers to skip a payment. "Again," he said, 
"this can be a great boon to consumers who need this option. For 
instance, if a consumer is on vacation when a payment is due, he or she 
can skip a payment and see no adverse affect on their credit record." 

Finally, BHA asserts that bankcard programs offer a bewildering 
array of options to consumers that are "confusing and deceptive . " 
Heller replied, "We strongly believe that the options available on the 
thousands of credit card programs allow consumers to choose the bankcard 
that best meets their individual needs. BHA should know that there is a 
lot more to bankcards than interest." Visa U.S.A., a membership 
association of 19,000 financial institutions, is the nation's largest 
consumer payment system with 142 million cards issued in the United 
States , 
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ABSTRACT: Facing allegations they charge higher than apparent rates, bank 
card issuers contend current disclosure is ample, customer payment behavior 
determines interest and fees assessed, and payment terms are flexible. 
Meanwhile, many banks have lowered card interest rates and reduced minimum 
monthly payments on cards. In its study, "Credit Cards: What You Don't Know 
Can Cost You," the Bankcard Holders of America (BHA) accuses banks of using 
"secret billing tactics and fees" that disguise and boost actual rates. The 
BHA complains of card interest increases on the remainder of unpaid balances 
as well as fees for taking cash advances, exceeding credit limits, and paying 
late. Implications by the BHA and other consumer groups that new legislation 
may be necessary to clarify rates have particularly disturbed the card 
industry. 
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